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PRESS RELEASE
22 February 2018
FESPA EURASIA 2017 PROVES TO BE A HIT WITH THE INTERNATIONAL PRINT COMMUNITY
It has been yet another successful year for FESPA Eurasia, as the Istanbul-based exhibition welcomed 8,761 unique visitors over the course of four days (7 – 10 December, 2017). The final figure represents an increase when compared to FESPA Eurasia 2016, which registered 8,232 during the same four day period.

Visitors from the host country, Turkey, made up the majority of the audience with visitors also travelling from further afield. The top 10 attending countries outside Turkey include: Bulgaria, Tunisia, Iran, Greece, Iraq, Germany, China, Algeria, Russia and Morocco.

The specialty print event saw over 150 companies, including over 500 print brands such as HP, Mimaki and Roland, as well as local manufacturers including Optimum Digital Planet, Turan Kimya, SDS and Solvetex and local distributors FPI (d.gen distributor), Tecpro (Epson distributor), Saatçioğlu (Durst distributor) and Folpa (Mutoh distributor), showcasing their latest technology, equipment and applications to the region’s print service providers (PSPs) and sign-makers. 
Buying intent was high at the exhibition with an average budget of €134,678 per visitor. 80% of visitors confirmed they had plans to buy at the exhibition or within the next 12 months and 93% of attendees were decision-makers or involved in the decision-making process. 

The majority of visitors viewed FESPA Eurasia as a key opportunity to meet with international manufacturers and suppliers to learn more about current market trends and discover new product information. While 82% felt that attending FESPA Eurasia would prove beneficial for business. 
“These findings demonstrate once again that FESPA Eurasia is more than just a print buyers’ show,” says Michael Ryan, Group Exhibition Manager at FESPA. “It is a networking platform that provides ample opportunities to connect with the international print community, not just the Turkish market. We are very pleased with the show’s continued success and we have been delighted with the feedback from both attendees and exhibitors.” 
A number of exhibitors were keen to highlight their positive experience at the show:

“FPI Tekstil is extremely pleased with FESPA Eurasia 2017. We had the opportunity to meet with market leaders and decision-makers from Turkey, Europe and North Africa to present them the latest digital textile printing technologies from d.gen. FESPA is proving again to be the right place for growing our business. We look forward participating in FESPA Eurasia 2018.”  

Abdul Moghith Alkhawam – FPI Tekstil

“At FESPA Eurasia 2017, we got a lot attention from the Middle East, Russia and Western European countries so we are very happy that FESPA provides this opportunity for us.” 

Taner Can Güven – Optimum Digital

Also at the event, Ivan Tenchev was crowned Wrap Master for the third year running, in the World Wrap Masters Eurasia competition, sponsored by Hexis and Carwrapper 3D. The contest took place every day of the show and provided vehicle wrappers the chance to show off their skills to an international audience. “It is an honour to be recognised once again as the winner of this exciting competition,” comments Ivan. “I’ve enjoyed competing against so many talented wrappers and I look forward to attending the World Wrap Masters Final in Berlin at FESPA 2018.”
FESPA Eurasia 2018 will take place from 6 to 9 December 2018. For more information on FESPA Eurasia 2018 visit: www.fespaeurasia.com 
ENDS
About FESPA

Founded in 1962, FESPA is a global federation of Associations for the screen printing, digital printing and textile printing community. FESPA’s dual aim is to promote screen printing and digital imaging and to share knowledge about screen and digital printing with its members across the world, helping them to grow their businesses and learn about the latest developments in their fast growing industries.  

FESPA Profit for Purpose 
The shareholders of FESPA are the industry. FESPA has invested millions of Euros into the global printing community over the last seven years, supporting the growth of the market. For more information visit www.fespa.com 

FESPA Print Census

The FESPA Print Census is a global research project to understand the wide format, screen and digital print community. It is the largest data gathering project of its kind. The survey is published in several languages and can be completed online: www.fespa.com/completemycensus
Forthcoming FESPA events include:

· FESPA Asia, 22-24 February 2018, BITEC, Bangkok, Thailand

· FESPA Global Print Expo, 15-18 May 2018, Messe Berlin, Berlin, Germany

· European Sign Expo, 15-18 May 2018, Messe Berlin, Berlin, Germany
· FESPA Awards, 16 May 2018, Berlin, Germany

· FESPA Africa, 12-14 September 2018, Gallagher Convention Centre, Johannesburg, South Africa

· FESPA Mexico, 20-22 September 2018, Centro Citibanamex, Mexico City, Mexico

· FESPA Eurasia, 6-9 December 2018, CNR Expo, Istanbul, Turkey
· FESPA Brasil, 20-23 March 2019, Expo Center Norte, São Paulo, Brazil
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