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25th August 2026
Fujifilm to show its latest Revoria presses, software solutions and AQUAFUZE ink technology at The Print Show 2026
On stand P600, Fujifilm will showcase its latest SUPER COLOUR range of Revoria presses, including the recently launched Revoria PC2120, highlighting multiple ways printers can ‘Make More’ with Fujifilm print-on-demand solutions.
Fujifilm today announces its return to The Print Show 2026, taking place from 29 September to 1 October at the NEC, Birmingham. Located in Hall 1 on stand P600, Fujifilm will showcase its range of Revoria production presses, as well as the ApeosPro C810 press; Revoria PressReady workflow software, and the Acuity Triton wide format printer, featuring Fujifilm’s water-based, UV-curable AQUAFUZE ink technology.
Visitors will be able to see how Fujifilm’s print and workflow technologies can help printers ‘Make More’, from taking on more applications and adding value through speciality colours, to improving efficiency through automation. Fujifilm’s SUPER COLOUR capabilities extend print beyond standard CMYK, with additional colours and effects for more distinctive applications. 
A major focus at the show will be the new Revoria PC2120 and Fujifilm’s ‘This Changes Everything’ campaign.
Building on the success of the award-winning Revoria PC1120, the new Revoria PC2120 press combines expanded colour capabilities with AI-driven automation designed to reduce manual set-up and maintain consistent output. Its six-colour print engine can run CMYK plus two speciality toners in a single pass, while its expanded speciality toner range delivers the industry’s widest colour gamut for a cut-sheet toner press.
The addition of Fujifilm’s newly developed Green toner, alongside Pink, enables the Revoria PC2120 to reproduce up to 93% of Pantone spot colours and achieve colours that more closely match RGB designs viewed on screen. Automated colour separation converts RGB data into CMYK plus Green and Pink layers, reducing the need for manual pre-press editing. AI-powered features also simplify press set-up and image optimisation, supporting faster, more consistent production. These capabilities reflect Fujifilm’s ‘Make More’ focus in helping printers expand what they can produce and how efficiently they can produce it, ultimately helping them to make more money.

Spencer Green, Head of Print-on-Demand at Fujifilm UK comments: “The PC2120 is a major differentiator for Fujifilm. With an industry-first Green toner, the industry’s widest colour gamut for a cut-sheet toner press and AI-powered intelligence, it represents a significant step forward in what digital print can achieve. ‘This Changes Everything’ captures what we believe this press brings to the market and we want visitors to The Print Show to come and experience that for themselves.”
Fujifilm will also display the Revoria EC2100S and Revoria SC285S as part of its SUPER COLOUR range. Both presses feature a fifth toner station in addition to CMYK, giving print operators access to a wider colour gamut and additional effects across a wide range of jobs.
The EC2100S prints at speeds of up to 100 pages per minute, while the more compact SC285S reaches speeds of up to 85 pages per minute. Together, the two presses give commercial and in-house print operations different options depending on their production requirements and available space.
The ApeosPro C810 press will also be on the stand, demonstrating Fujifilm’s offering for businesses requiring high quality office or light production printing.
Fujifilm will also showcase its latest Revoria PressReady and Revoria Color Management workflow solutions, demonstrating how printers can manage jobs from file submission and pre-flight through to imposition, colour management and final output, while reducing repetitive manual tasks.
For wide format applications, Fujifilm will display the Acuity Triton 1.6 metre roll-to-roll printer using AQUAFUZE water-based UV ink technology. Combining the sustainability benefits of water-based ink with fast-curing UV technology, AQUAFUZE is designed for a range of applications, including signage, window graphics, retail displays and vehicle wraps.
Mr Green concludes: “The Print Show provides a hugely important opportunity to bring Fujifilm’s production print, workflow and wide format technologies together in one place. Our ‘Make More’ approach is about helping print businesses get more from digital production, whether that means taking on more high quality work, offering a wider range of applications or improving efficiency through automation. We’re looking forward to showing visitors what ‘Make More’ can mean in practice for their own businesses.”
Fujifilm will exhibit on stand P600 at The Print Show 2026. Click here to learn more: https://fujifilmprint.eu/ 
ENDS
About FUJIFILM Corporation	 
FUJIFILM Corporation is one of the major operating companies of FUJIFILM Holdings. Since its founding in 1934, the company has built up a wealth of advanced technologies in the field of photo imaging, and in line with its efforts to become a comprehensive healthcare company, Fujifilm is now applying these technologies to the prevention, diagnosis, and treatment of diseases in the Medical and Life Science fields. Fujifilm is also expanding growth in the highly functional materials business, including flat panel display materials, and in the graphic systems and optical devices businesses. 

About FUJIFILM Graphic Communications Division    
FUJIFILM Graphic Communications Division is a stable, long-term partner focused on delivering high-quality, technically advanced print solutions that help printers develop a competitive advantage and grow their businesses. The company’s financial stability and unprecedented investment in R&D enable it to develop proprietary technologies for best-in-class printing.  These include pre-press and pressroom solutions for offset, wide-format and digital print, as well as workflow software for print production management. Fujifilm is committed to minimising the environmental impact of its products and operations, proactively working to preserve the environment, and strives to educate printers about environmental best practices. For more information, visit fujifilmprint.eu, or youtube.com/FujifilmGSEurope or follow us on @FujifilmPrint.   
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